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The most popular treatments patients travel abroad
forare associated with cancer, cardiovascular diseases,
orthopedic, dentistry, and cosmetic surgeries. Other
medical services include reproductive treatments,
weight loss programs, and health screening.
According to a 2016 study by VISA about 11
million individuals travel internationally each year
for medical services, and the industry is valued
at $439 billion including medically-related costs,
cross-border and local transport, inpatient stay and
accommodations (Brooke, 2016).

Medical Tourism
Destinations

As the emerging economies increase their
investments in technological advances and quality
services, the global medical tourism market is
expected to continue growing up to 25% annually
for the next ten years, according to some estimates.
The most prominent medical tourism centers are
currently located in Costa Rica, India, Israel, Malaysia,
Mexico, Singapore, South Korea, Taiwan, Thailand,
Turkey, and the United States.

Despite the increasing number of international
medical tourism travelers, very few academic
studies addressed the key drivers for medical
tourism and how countries are perceived
as medical tourism destinations. Quality of medical
services like medical professionalism, quality, and
reputation of the clinics and hospitals appear to be
the most important motivational factors to choose
a country as a medical tourism destination. A
recent study of medical tourists in eleven countries
concluded that logistic issues such as the cost of
the procedure, specialty, access, travel cost to the
destination and availability of facility in the medical
destination are the key drivers to choose a medical
tourism destination. The study stressed that the
destination’s tourist attractions and facilities were
not powerful drivers in determining the medical
destination.

The Medical Tourism Index (MTI) developed by
Fetscherin and Stephano (2016). The Index is a
country-based performance measure to assess
the attractiveness of a country as a medical tourist
destination. The multidimensional construct
is composed of four dimensions: the country's
environment, tourism destination, medical tourism
costs, and medical facility and services.
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